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IIpaBuaa yuyactus B Peepanbnoii nporpamme OOO «HIP1O»

Pedepanbnas nmporpamma yTBEp:KIaeTCs U ICHCTBYET C LIEIBIO MPUBJICUCHUS BHUMAHUS
NOTEHIMANbHBIX MOTpeOuTenel o0pa3oBaTeNbHBIX YCIYT, OKa3blBaeMbiX (OOIIecTBOM ¢
OrpaHUYECHHONW OTBETCTBEHHOCTBIO «HalnMOHaNbHBIM LIEHTPaIbHBII HMHCTUTYT pPa3BUTHUSA
JOTOTHUTENbHOr0 obpazoBanus» (nanee — OO0 «HIIPAO», «Opranuzatop»), popMupoBaHus

Y MOJJIEP’KKU MHTEpECa MOTEHIIMAIbHBIX MOTPEOUTENEH.

1. O01IHe NO0JI0KEHNS.

1.1.0pranu3zatop PedepanpHoil mporpamMmebl.

Opranuzaropom PedepanpHoii mporpammbl  siBisiercss OOIMIECTBO ¢ OrpaHUYEHHON
OTBETCTBEHHOCThIO «HalMoOHanbHbI LEHTPaIbHbII HMHCTUTYT pa3BUTUSA JONOJHUTEIBHOIO
obpazoBanusiny, UHH 7726462390, OI'PH 1207700047103.

Opunnuecknit w moutoBbld anpec: Poccuiickas ®enepamms, 117556, Mocksa, ynuia

®pykroBast, 1oM 7, kopryc 1.

1.2. PedepanbHas mporpaMma - HHCTPYMEHT, KOTOPBIM CTUMYIHPYET U MOTHBUPYET
necTByronmx kiueHToB (mamee «Pedepep») coBeroBats ycmyru OOO «HIPJO» Tperbum

munaM (manee «Pedepanbi») 3a BozHarpaxkaenue (mpanee — «IIporpammay).

1.3. Undopmanus o [Iporpamme ny0imkyercs Ha opunmanbHOM caifte OpranusaTropa 1no
anpecy: https://ncrdo.ru/about/dok/.

1.4. Cpok mposeaenusi [IporpamMMbl HEe OrpaHMYEH M YCTAHABIMBACTCS 10 W3JAaHUS
COOTBETCTBYIOIIETO MPUKa3a.

1.5. Opranuzarop ocTaBisieT 3a co0Oil IpaBO HAa M3MEHEHUE, YTOUHEHME, JTOMOJIHEHHE
[IporpamMmsbl B 110001 MOMEHT B TeueHHE nepuoaa nposeaeHus [Iporpammel, B TOM 4dncie Ha
U3MEHEHHUE CPOKOB €€ IIPOBEICHUS.

2. YcJi0BUS IPOBeeHHUs].

2.1.Yyactaukom IIporpaMMbl MOXET CTaTh JieecriocobHoe (hruznyeckoe aumo crapure 18
JIET, COOTBETCTBYIOIEE TPEOOBAHUSM TI0 €€ POBEACHUIO U BBIPA3UBIIIEE CBOE JKEITaHUE MTPUHSATD
B HEW ydacThe IyTeM 3allOoJIHCHHs 3asBKH 1O Qopme, omnpenenéHHor OpraHu3atopoM Ha
wiatpopme Adv.Cake nnu B muunom kabunaere CZO.

2.2. TpeboBanus k Pedepepam:

2.2.1. 3apeructpuponarbcs B [Iporpamme ¢ momomsto miardopmsr Adv.Cake;
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2.2.2. HampaButh pedepasibHyto cchlUiKy Pedepainy, KOTOpbIH 3aKIIOYHAT W OIUIATHT
JIOTOBOp Ha OKa3aHHWE O0pa3zoBaTelbHBIX yciayr ¢ OpraHu3atopoM C ykazaHHeM pedepaibHOiI
CCBUIKH;

2.2.3. Pa3mecTuTh PEKBHU3UTHI OAHKOBCKOH KapThl JJIS BBIJIATHl BO3HATPAXICHUS B
nuyHoM xkabunere Adv.Cake;

3. lHopsg0K BBILIATHI BO3HATPAMKIECHHS.

3.1. Bo3HarpaxxJieHne NOMJEKHUT BBIILIATE, NPU BBINOJIHEHUH YCIOBHM, YKa3aHHBIX B
1.2.2 Hactosmux [IpaBui Ha GaHKOBCKHME PEKBU3UTHI, YKa3aHHBIE B TMYHOM KabuHeTe Pedepepa
Ha rutatpopme Adv.Cake.

3.2. Pasmep BosHarpaxaenusi coctaBisier 10 (mecsate) % OT  cTOMMOCTH
00pa3oBaTenbHBIX YCIYT, IpuoOpeTeHHbIX Pedepanom (¢ yueToMm CKUIIOK).

3.3. Cpok BBIILIATHI BO3HATPAXKICHUS COCTABIISICT HEe OoJiee IBYX MECSIICB.

4. IlepcoHaJbLHbIE JaHHLIE.

4.1.1Tpunumas yuactue B IIporpamme, ydacTHUK MOATBEPKIAECT CBOE COIVIACHME HA
00paboTky Opranu3aTopoM MPEeIOCTaBICHHBIX NEPCOHAIBHBIX JaHHBIX JUIA LENeH MPOBEICHHS
[TporpamMMbl Ha BeCh CPOK €€ MPOBEJICHUS M B T€YeHHUE 3-X (TpeX) JIeT mocie € OKOHUYaHWUsI, B
COOTBETCTBUU C IMOJOKEHHUAMH, NpeaycMoTpeHHbIME DenepanbubiM 3akoHOM PD Nel52-D3 ot
27 unrona 2006 r. «O mnepcoHANBHBIX JaHHBIX», B TOM 4YHCJIE COIJIaCME Ha Iepenady
(npenocraBnenue, goctyn) OOO «Ans-Keitk» (MHH 9705066208) mepcoHalbHBIX TaHHBIX, a
MMEHHO: aJpec JJCKTPOHHOW MOYTHI, B LENSIX CO3JMaHHs JHYHOrO KabwHeTa Ha rartdopme
Adv.Cake. YkazaHHoe coriacue MOXeT OBITh OTO3BAaHO YYAaCTHHUKOM B JI00O€ BpeMsi IyTeM
YBEIOMIICHHSI, HAIIPABJICHHOT0 10 3JIKTPOHHOM moyTe 1o anpecy: referral@ncrdo.ru.

4.2. B nensax nposenenus IIporpammsl OpranuzaTopy He0OXOIUMBI IEPCOHATIBHBIE TaHHbIE,
COIJIACHO MEPEUHIO:

o  damunus, UMsl, 0OTYECTBO, KOHTAKTHBIM HOMEp Tese(oHa, aApec IEKTPOHHOMN MOYTHI;
e bBaHKOBCKUE PEKBU3UTHI.

VYyactauku [IporpaMMbl 00513yI0TCSl yKa3bIBaTh TOUHbBIE U aKTyaJIbHbIE (JOCTOBEPHBIE) TaHHBIE.

43. @akr yuactus B IIporpamme  sBisiercs  CBOOOJHBIM,  KOHKPETHBIM,
MH(POPMHUPOBAHHBIM M CO3HATENbHBIM BBIPAKEHUEM COTJIACHsI YYacTHMKa Ha o00paloTKy
OpraHu3atopoM €ro NepCOHAIbHBIX JAHHBIX JIIOOBIMU CIIOCOOAMH, HEOOXOIMMBIMU B LEJAX
MIPOBEICHUS U B IOPSJIKE, IpeaycMOTpeHHOM [Iporpammoi.

4.4. Tlox 06pabOTKOM MEePCOHATBHBIX JTAHHBIX B Y CIIOBUSX MIOHUMAETCS JIFOO0E TeCTBUE
(omepamusi) WM COBOKYMHOCTb JIEUCTBHI (Oomepainuii), COBEpPIIAEMBIX C HCIOIb30BAHHUEM
CPEICTB aBTOMATU3allUKU WU O€3 HCIIOIb30BaHMS TAKHX CPEICTB C MEPCOHATBHBIMU JaHHBIMHU,
BKJIIOYasi cOOp, 3amuch, CHUCTEMAaTHU3aIlMi0, HAKOILJICHWE, XpaHEHWEe, yTouHeHue (0OHOBJICHUE,
W3MEHEHUE), U3BJICUCHUE,  WCIONb30BaHUE, IMepedady  (mpemocTaBlieHUWe,  JOCTYII),
o0e3nnunBaHue, OJIOKUPOBaHUE, YAalleHUEe, YHUUYTOKEHHE MTePCOHANBHBIX JaHHBIX YYACTHUKOB B
nensx nposenaeHus [Iporpammel.
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4.5. OT3bIB yUaCTHUKOM IEPCOHAIBHBIX JJAHHBIX COIJIACHs HA 00pabOTKY MepCOHAIBHBIX
JTAHHBIX aBTOMATUYECKH BJICYET 32 COOOW BBIXOJl COOTBETCTBYIOIIEIO y4yacTHUKA U3 IIporpaMmer
U J€JIa€T HEBO3MOXKHBIM IOJyYEHUE BOZHATPAKICHUS.

5. 3akja0uuTeIbHbIE 0JI0KEHHSI.

5.1. Hepeﬂaqa IIpaBa HAa NOJYYCHUC BO3HAI'PAKACHUA TPETHEMY JIMIY HC JOITYCKACTCA.

5.2. dakt y‘laCTI/I}I B HpOFpaMMe no,upa3yMeBaeT O3HAKOMIJICHHUC M IIOJIHOC COorJjilacuc
y4acTHHKa C BbIIIeU310KeHHON [IporpamMMoii, a Takke yCIOBUSIMHU HUCIIOJIb30BAHUS MIIAT(OPMBI
Adv.Cake.
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